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That's the percentage 

of Japanese having 

sexual intercourse at 
least once per week. This is the lowest 
figure recorded in the global study 
carried out by the condom 
manufacturer Durex. Though the Greeks 
are in the lead with 87%, the Japanese 
still score far below the Americans in 
second-to-last place with 53% making 
love once a week. It’s figure consistent 
with the low birth rate in the country. 


IN THE EYE OF ERIC RECHSTEINER 
Sai Shrine, Ikijima, Nagasaki Prefecture 


ーー ス 


More than any other country in the world, Japan needs places like this shrine dedicated to fertility to 
help boost its birth rate that has been decreasing for nearly three decades. The events of 2020 did 
nothing to help matters. While the chaos associated with the coronavirus pandemic is causing unem- 
ployment to soar, the bleak economic outlook for working-age people raises fears that the already low 
birth rate may fall even further and worsen the country’s ageing crisis. 


society Age of sexual 
consent questioned 


An organi 


jon is currently 
campaigning to change the age of 
sexual consent from 13 to 16 years of 
age. Its objective is to convince the 
Ministry of Justice to alter the law of 
1907, which sets the age of consent at 
13, in order to bring it up to the same 
level as most other countries in the 
world. A petition with 40,000 
signatures has been presented to the 


Justice Minister Камал Yoko. 


HEALTH Worrying return 
of syphilis 

A major scourge in the aftermath of 
the Second World War, syphilis 
(baidoku in Japanese) had declined 
significantly in the country. But since 
2010, there's been a resurgence in the 
sexually transmitted disease. The 
National Institute of Infectious 
Diseases in Tokyo reports that the 
number of syphilis cases in 2020 
exceeded 5,000 for the fourth 
consecutive year. 
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The erotic album of the Comical Cuckoo Clock or Sex Adoration of the Women of the Night (Ehon hakai yobuko-dori). Detail from the 9th print. Unsigned. 


Eternal spirit of pleasure 


Philippe Pons and Picrre-Francois 
Souyri invite us to explore the world 
of sexuality and eroticism. 


ublished in France at the beginning of 
P- last year, L Esprit de plaisir: une 
histoire de la sexualité et de Uératisme an 

Japon (17e-20¢ siècle) [The Spirit of Pleasure: a 
history of sexuality and eroticism in Japan (17% - 
20th centuries)] is the fruit of a long period of re- 
search and deliberation by Philippe Pons and 
Pierre-Frangois Souyri. The former, Tokyo cor- 
respondent for the French newspaper Le Monde, 
has already treated us to several books exploring 
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the margins of Japanese society, while the latter is 
emeritus professor at Geneva University, and they 
are both leading experts in the history of Japan. 
Their combined erudition allows us to enjoy a 
work of rare quality which enables us to discover 
another facet of Japanese culture and society 


What motivated you to write this book? 
Picrre-Frangois Souyri: The history of sexual 
mores is part and parcel of social history. There 
are academic books in Japanese and English 
about periods in history or on specific topics 
such as red-light districts or moga (Western in- 
fluenced “modern girls"), etc. In our case, we've 


tried to understand the dynamics during the 
period from the 17th to middle of the 20th 
century and to highlight the impact of Japan's 
contact with the West from the middle of the 
19th century. Japan then moved from a concept 
of pleasure enjoyed with no restrictions other 
than social prohibitions to it being considered a 
sexual science, an idea imported from the West, 
which pursues a presumed normality by rejecting 
in avoid of obscurantism and pathology, practices 
that had never before been considered problematic. 
For instance, heterosexuals had never been 
excluded from carnal relations between persons 
of the same sex. 


I understand that this book took many years 
of hard work. Why was that? 

Philippe Pons: Indeed. When we started, we 
were thinking of writing a kind of essay on eroti- 
cism, but we found that the subject was infinitely 
more complex and necessitated researching not 
only the historical, social and political context of 
the periods being covered but also their literary 
and iconographic context. And it to took us 
several years to write. 


What is striking in your book is the Japanese 
relationship to sex, which is very different from 
that of Westerners. 

P-F. S.: In Japan, before contact with the West, 
sexuality was nor inhibited by any kind of 
guilty conscience (suspicion, guile about pleasure) 
or religious moral consideration. Buddhism is 
пог concerned with sexuality as such, it does 
condemn desire as an illusion but does not 
consider sex any different from any other pleas- 
ure. Ie is not a fortiori part of the Shinto 
religion, Sexuality was regulated by propriety, 
in other words, by social prohibitions, and 
carnal pleasure was part of the art of existence, 
which is inherently hedonistic. 


You obviously devote many pages to the prints 
of a sexual nature that enjoyed considerable 
success during the Edo period (1603-1868). 
They also differ from the far less artistic and 
subtle Western examples. What conclusions 
do you draw from that? 

Ph. P.: Japan has a great body of erotic art of 
which shunga were the best known example. 
They were created not by specialists in the genre 
but by well-known artists who had many other 
talents. Most of the big names in ukiyo-e (Utamaro, 
Hokusai or Kunisada) рис their heart and soul 
into erotic art, and there was no division between 
erotic art and art in general. For instance, Uta- 
таго shunga display the same virtuosity and 
attention to detail as his paintings of insects. 
Another characteristic of shunga is that they 
were widely obtainable among all levels of society 
thanks to the technique of printing. They were 
easily and openly available, and were viewed by 
women. The expression shunga (spring pictures) 
comes from Chinese and is mainly used from 
the Meiji period (1868-1912) onward, which 
prohibited their production and distribution. 
They wanted to suppress these erotic prints with 
their humourous and mocking character. In the 
Edo period, they were called either makura-e 
(pillow pictures) - sex was actually considered a 
practice that needed to be taught and young 
brides were often offered shunga as an initiation 
gift - or warai-e (laughter pictures): amusing, 
comical, and accompanied by a provocative, even 


salacious text, they were not meant to be enjoyed 
alone іп secret, but shared by many, both women 
and men. Ar the time, sex was not in the slightest 
bit sombre, something to be kept quiet about or 
hidden, but something joyful. The male and 
female sex organs were oversized in relation to 
the bodies of the characters to draw attention to 
the central subject of the painting And as their 
faces had always to be visible, their positions 
were sometimes acrobatic. Entwined couples, 
heterosexuals and homosexuals (male or female), 
sumptuous kimonos in disarray and half-open 
(allowing the viewer to determine the age and 
social standing of the characters: a widow with a 
monk, for example...), interplay of mirrored re- 
flections, voyeurism (a tiny figure observing the 
scene, а maidservant spying on her mistress's 
frolics), masturbation... are among the wealth of 
imaginative images depicted in shunga. Japanese 
historians who are experts in erotic art emphasise 
that men and women enjoy equal standing and 
exchange mutual pleasure. 

One last detail about shunga: it’s an art that was 
rejected by Japan. The majority of the most rep- 
resentative works were bought by foreigners in 
the 19th and 20th century, and can be found in 
museums worldwide (Boston, London or Paris) 
or in private collections. In the Archipelago, they 
are the hidden treasures of individual collectors 
or languish in inaccessible museum archives. 
Officially, Japan draws a veil over its rich erotic 
art as though it might stain the good image of its 
Grand Tradition - the Art of Tea; Kabuki, 
which has been ‘purified’ of anything confronta- 
tional that it contained before the Meiji period; 
and Noh theatre - while allowing a prolific sex 
industry to develop including a flourishing pono- 
graphic sector. 


‘When researching the red-light pleasure districts 
that so fascinated Western travellers, what in- 
terested or even astonished you the most? 

P-F. S.: Relegated to the outskirts of cities and 
often in a compound surrounded by ditches, 
the pleasure districts were an alternative world, 
the reverse of the regimented society of the 
shogun era. The social order outside the com- 
pound no longer prevailed: samurai had to leave 
their swords at the entrance. As a safety valve 
for a repressed society, they provided creative 
focus during that period not only due to the 
presence of artists, musicians, painters and actors 
but also because of the ceremonial surrounding 
any meeting with a high-status prostitute, who 
would herself have been steeped in refined 
culture as testified by the poems they sent to 
their clients, who also had to demonstrate they 
knew how to behave properly. The pleasure 
districts were comprehensively described in lit- 
erature and depicted in prints, starting with 


rocus @ 


the great courtesans, the arbiters of fashion. 
Whar's perhaps most striking abour these districts 
is the refinement and splendour of the festivities 
held there, enhanced by boat trips on the river 
Sumida for which rich merchants paid a fortune. 
Bur this refinement was in stark contrast to the 
sordid life and suffering of the low-class prosti- 
tutes sold by poor families. They died young: 
the ashes of tens of thousands of them rest in 
Jokan-ji temple, nicknamed the “temple of for- 
Saken souls”, not far from the remains of the fa- 
mous red-light district of Yoshiwara in Tokyo. 
The situation was worse in the unauthorised 
red-light districts located in the first post towns 
on the main roads out of Edo (Shinagawa, Shin- 
juku and Senju). 


Ph. P. Meij’s leaders officially freed the prostitutes 
while maintaining the red-light districts, and 
prostitution flourished in the unlicensed districts. 
At the same time, they turned the Japanese rela- 
tionship with sexuality up side down by espousing 
the norms and prohibitions of Western society. 
At first, they thought that since these foreign 
countries represented modernity (and posed a 
threat to Japan), the Archipelago needed to coun- 
teract by strengthening itself economically and 
militarily and adopt the Wests institutions, tech- 
nology and morals. Reforming sexual mores was 
part of a collection of measures (a ban on mixed 
public baths, tattoos, etc.) aimed at appearing 
“civilized” in the eyes of Westerners. Carnal 
pleasure became a matter of morality for forensic 
medicine and the police. The range of accepted 
practices narrowed and desire, now in a straight 
jacket, was refocused on wedded couples making 
love in order to reproduce. Women's virginity 
and chastity became sacred which was not pre- 
viously the сазе among the working classes - 
and arranged marriages (customary in the samurai 
and rich merchant classes) were extended to the 
whole population. Industrialisation and abolition 
of the feudal system gave rise to a popular mass 
with no ties, and the rulers soon found themselves 
confronting the same problem as the Western 
bourgeoisie. The moralisation of the behaviour 
of the working classes, potentially the dangerous 
classes, was no longer a means of earning the 
respect of imperialist powers by appearing 
“civilised”, but became an instrument to politically 
controlling society. Desire had to be disciplined, 
wasted energy repressed - while channelling it 
towards acceptable expressions of venal love 
among both the middle and lower classes in 
order to put the population to work. 


After centuries of developing a more subtle 


approach to sex, the Japanese were constrained 
by a Western moral code. Nevertheless, they 


managed to escape it to some extent with the 
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rise of ero guro nansensu (erotic, grotesque, 
absurd). What lesson do you take from that? 
P-F. S.: The sexual morality imposed in the 
Meiji era and the refocusing on married couples 


had the effect of placing women in а more sub- 
ordinate situation, similar to the model that 
prevailed in the samur: 
claiming the advent of modern values, the 
women of the Meiji era were subjected to 
greater restrictions than before. It wasn’t until 
the turn of the 20th century that Japan began 
to break free of this moral straight-jacket in 
favour of political, social and cultural openness, 
later called the “Taisho democracy” (1912- 
1926), which in fact extended beyond this im- 
perial era. A number of writers and militant 
feminists contributed to freeing themselves 
from the phallocen 
writing, often 
desires, sensuality, expectations and passions. 
Depictions of sexual playfulness became a com- 
ponent of the cultural phenomenon known as 
cro guro nansensu (erotic, grotesque, absurd) 
in the 1920s and 1930s, which nurtured unin- 
hibited creativi 


classes. Despite pro- 


vision of the time by 


ry intimately, about women’s 


Tt was a liberation of mind 


and body reminiscent of cosmopolitan Berlin 
of the Weimar Republic with its frivolity and 
disrespectful exuberance, which tapped into 
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The Vibe Bar with its hundreds of sex toys and sex objects, situated in the district of Shibuya, Tokyo. 


the mood of the time while being quite oblivious 
to the gathering clouds. This was the great era 
of the emancipated modern girl, of challenging 
the normal/abnormal dichotomy (the emergence 
in broad daylight of lesbianism, the return of 
the gender game and homo-eroticism) before 
the curtain fell with the rise of militarism in 
the early 1930s. This spirit of pleasure, an ex- 
pression of a kind of passion for life and a glo- 
rification of the body will reemerge in the ruins 
of defeat in a frantic quest for enjoyment, 
which is marked by nihi 
some authors. The time under American oc- 


sm in the work of 


cupation was the most libertarian period Japan 
had ever known in sexual matters. The occupier 
hounded out any resurgence of militarism, but 
paid litle attention го the morals of the defeated. 
With the return of sovereignty in 1952, this 
short libertarian interlude ended. Japan had to 
exorcise its past and appear to be a well-behaved 
country. Prostitution was banned in 1958, 
though venal love was allowed to proliferate in 
other forms such as an ever-changing erotic- 
pornographic consumerism in marketing fantasy. 


Your book ends with the years 1960-1970, a 
symbol of the revolt against a society that was 
considered too strict. Why? 


Ph. P.: We decided to end with the 1960s as it 
was the start of a period of high economic 


growth which gave rise to prosperity. Under 
the influence of Americanism and globalisatio 
the way carnal pleasure was mapped out and 
imagined changed profoundly, Eroticism became 
a standardised fantasy world, representing the 


“ever more” consumer society with, of course 


its own characteristics - like an inventive 
that censorship struggles (or hardly tries) to 
control. What remains of the spirit of pleasure 
in today's Japan? It’s a 


part of the landscape of pleasure is the example 
of the sometimes extravagant decor of the lo 
hotel — hotels for couples with no luggage whe: 
they can spend a few hours together (see pp. 
, or the world of bars and hostesses , 


whose “take” is never certain, but which while 
part of the system of venal love, plays a game of 
seduction (though lacking the aesthetics of se- 
duction in the world of geishas). Under the 
guise of globalised mores, an overlap of anc 
and modern concepts could exist in Japan: a 
hybrid of the latter and the former, to help 
loosen the stranglehold of an enforced normality. 
This is merely hypothetical. 

INTERVIEW BY ODAIRA NAMIHEI 


FOCUS 


TREND Sex, did you say sex 2 


Over the past three decades, Japanese 
sexual habits have changed. We assess 


the situation. 
5 popular attitudes toward sex have his- 
torically oscillated between these two 
poles. Japan is no exception; educators, the gov- 
ernment and the media try to shape people's 
values and assign them specific roles. 
For many years in the postwar period, for instance, 
the ideal male figure was the businessman who 
embodied both the national drive for economic 
production and sexual reproduction. Women, 
on their part, have long been seen as baby-making 
', leaving little space for play and sexual 
pleasure. However, in the post economic bubble 
years new types of men have emerged, such as so- 
called ‘herbivore men’ and otaku, who seem tobe 
rather passive and uninterested in sex or interacting 
with women (at least in the flesh). Women, on 


exis both a necessity and a pleasure, and 


machine 


the other hand, have become more active in 
fulfilling their sexual desires. 


According to Alexandra Hambleton, an assistant 


work focuses on media, gender and sexuality in 
Japan, we first have to discuss the difference 
between social reality and the discourse surrounding 


men and women. “Just because the ideal man has 


long been described as a businessman doesn't 
mean most men are or were salarymen,” Hambleton 
says, “Similarly, just because we are talking more 
about herbivore теп and otaku now doesn't 
mean that there has necessarily been a large 
increase in men who identify as such. Things 
that capture the media's imagination are just that 
= capturing the imagination - rather than defin- 

itively reflecting social reality. With that in mind, 
in terms of changes in women's attitudes, І do 
believe there has been a shift in how women 
think about sex. While still challenging in many 
ways, it is more acceptable for women to talk 
about sex and to enjoy sexual pleasure than perhaps 
it was a few decades ago. There are also more 
places to find like-minded women and to learn 
together. Female-friendly pornography has been 
very successful, with individual porn stars gathering 
huge numbers of fans, and there is an increasing 
number of sex shops catering for women. While 
Japanese society today is not fully accepting of 
women’s sexuality, individual women are able to 
find places in which to learn about pleasure and 
express their sexual desires.” 

Japanese women’s more active approach to sex 
is confirmed by Kim Ikkyon, a lecturer at Kobe 
Gakuin University who has written a couple of 


From the early 19905, some men began to tum their back on flesh and blood women. 


books on love hotels: Rabu hoteru shinka ron [The 
Evolution of Love Hotels] and Seiai kukan no 
bunka shi [A Cultural History of Erotic Spaces]. 
Discussing the way love hotels have changed 
their look and the services they offer their clien- 
tele, Kim observes that they had to meet the 
demands of а new era, and one of the new 
trends is that women are increasingly the ones 
who select a love hotel. 

“There has been a marked shift,” she says, “from 


hotels that were places where a guy took a 
female companion, to places where couples 
make the decision, together, to stop by a hotel.” 
The focus on women has become particularly 
important considering the fact, as Kim’s obser- 
vations confirmed, that around 90% of the time 
women are the ones to choose the room at a 
love hotel. 

When it comes to sexual education, the au- 
thorities only seem preoccupied with reproductive 
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FOCUS 


sex, particularly now that the government blames 
the low Japanese birth rate on a supposed decrease 
in the population's sex drive. According to Ham- 
ско, while sex education is technically left 
up to individual teachers, schools, and school 
boards, they risk being sanctioned if they teach 
what conservative politicians in the past have 
deemed as ‘extreme sex education’. “For example,” 
she says, “in 2003, teachers at the Nanao Yogo 
Gakko were reprimanded and demoted after 
creating a sex education curriculum for their 
intellectually disabled students that was deemed 
‘extreme’ by members of the Tokyo Metropolitan 
Government. The curriculum was initially 


lauded as a great success until conservative 
politicians began running a campaign against 
it. While the courts finally sided with the 
teachers (after nearly a decade of fighting in the 
courts), the case has served as a warning to edu- 
cators that they are at risk if they offer anything 
beyond the very basic biology lessons offered in 
sex education textbooks.” 

Ina recent article for the Porn Studies journal, 
Hambleton argues that books and videos written 
by porn actors аге popular among young people 
asa source of sexual education. “Porn is providing 
something that schools cannot - detail,” she 
says. “Sex education fails to discuss pleasure, 
the specifics of sex, and is often very much 
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In 90% of cases, women select the rooms іп a love hotel. Hotel AREAS, Shibuya 


focused on the biology of reproduction without 
explaining just how the egg and the sperm 
actually meet.” 

While some people may balk at the idea of a 
porn star acting as a sex educator, the fact remains 
that this is a new phenomenon and it is here to 
stay. “Creating a sex education syllabus that ad- 
dresses pornography, explains how it is not a re- 
alistic representation of sex, and teaches students 
media literacy is important,” Hambleton s 
“This is not something however that we see the 


government or education boards around the 
country moving towards doing. Young people 
will always find ways to access porn - whether 
it bein the form of adult magazines found under 
a friend’s dad's bed, or on the internet - so en- 
suring that they have the ability to think critically 
about what they sce is key. For their part, some 
porn stars are very upfront about the role their 
work plays in educating people about sex and 
take it seriously. In reality, though, most students 
most likely do not search for educational porn, 
and instead, end up watching a wide variety of 
material which most likely contains sex scenes 
that could be problematic for young people who 
have few other sources of information about 
the specifics of sex and relationships.” 

One thing that never ceases to puzzle observers 
(both the Japanese and foreign media are full 


of such stories) is the recent increase of sexless 
Japanese couples and people who declare they 


have no interest in sex, while at the 
Japan has a large and diversified sex industry. 
While these things are true, Hambleton warns 
that we should рис them in perspective, “The 
media seem fascinated with the idea of sexless 
Japan,” she says, “but е 


je time 


is data to show that 
teenagers and young people in many developed 
economies are having less sex today than they 
had in the past. It’s nota Japanese phenomenon, 
and it has absolutely nothing to do with the 
low birth rate. Sex for reproduction and sex for 
pleasure are two totally different things. With 
that in mind, the sex industry in Japan has a 
long history and isa very much established part 
of society. It is also very diverse, encompassing 
everything from host/hostess clubs, swingers 
clubs/bars, BDSM clubs, sexual massages, ‘pink 
salons’ (where the main service is fellatio), 
‘delivery health’ (escorts), and everything in be- 
tween. This shows that there is very much a 
market for pleasure in Japan, but just not nec- 
essarily within the confines of a relationship. 
The sex industry is often seen as a place in 
which people seek a connection that they feel 
is lacking in their everyday lives, or a place to 
relieve the stresses of work, marriage, etc.” 

GIANNI SIMONE 


Focus @ 


ECONOMY Business is business 


Beneficting from loopholes in the law, 
there are countless specialised establish- 
ments generating an incredible turnover. 


apan has the biggest sex industry in Asia and 
one of the biggest in the world, bur finding re- 
liable data on its inner workings and the money 
it generates is a daunting task to say the least. 
For one thing, official statistics are unreliable, es- 
pecially when it comes to the underground econ- 
omy, For example, if we compare police data 
with the number of ads in sex magazines, it is 
casy to sce that the actual number of sex-related 
shops and practicesissignificandy higher (probably 
as much as twice that of official statistics), which 
means that many of them are not registered with 
theauthorities. This is especially true for “fashion 
health” massage parlours and “image clubs", while 
in the case of *soaplands” only few establishments 
are moguri (underground) businesses. 
For the uninitiated, a fashion health parlour is a 
relatively cheap place where there is no intercourse, 
and customers are serviced through hand-jobs or 
oral sex. Image clubs (shortened as imekura in 
Japanese), on the other hand, do the same sort of 
thing, but are themed after certain sexual fantasies 
(offices, doctor's clinics, classrooms, trains carriages) 
and the girls wear costumes. 
Back to our problem, how can we dig up reliable 
data on the sex industry? Luckily for us, economist 
KADOKURA Takashi has done all the hard work 
on what he calls the “lower body industry”, and 
we can now read about everything we always 
wanted to know on the subject in his books, in- 
cluding his most popular title, Sekai no “kahanshin” 
Keizai ga Mokaru Riyu (Why the World's “Lower 
Body” Economy Is Profitable). In this and other 
books, KADOKURA has analysed and elucidated 
the mechanisms of the amazing profits generated 
by Japan’s sex industry, the actual number of sex 
workers in the legal and illegal industries, etc. 
based on the latest available data. 
Born in Kanagawa Prefecture in 1971, KADOKURA 
found a job at the Japan Economic Research 
Centre after graduating from Keio University. 
He then joined the Institute for South-East 
Asian Studies in Singapore before becoming a 
representative of the BRICs Research Institute 
in 2005. A part-time lecturer at Doshisha Uni- 
versity Graduate School, he specialises in under- 
ground economies and labour issues and has 
published many books on Japan's working poor. 
According to KADOKURA, the only way to estimate 
the size of the sex market is to approach the 
subject from the bottom up, starting with a single 
place and then multiplying the information gath- 


ered by the approximate number of similar busi- 
nesses around Japan. 

Let's take, for instance, the soapland industry. 
Having completed his diligent fieldwork, KADOKU- 
RA says thar each venue has eight rooms on average. 
The average service time is 90 minutes, while the 
waiting time is about six minutes. Based on this 
data, we can say that а soapland averages about 
40 customers per day for a grand total of 15,000 
annual visits. Presuming thar the average guest 
spends 50,000 yen*, we can estimate that the 
annual income ofa single soapland is around 750 
million усп". Now, we only have to multiply this 
figure by the number of stores nationwide. In 
2005, for instance, the soapland market revenue 
was 981.9 billion yen*. However, only about a 
quarter of these fees are reported to the tax office. 
That's because the “special service” fees are rarely 
declared and end up in the pockets of the women 
who work at these establishments. In other words, 
the soapland underground economy amounts to 
a whopping 736.4 billion yen’. As for the above- 
mentioned fashion health parlours, they bring in 
678billion усп" a year. According to KADOKURAS 
research, an established parlour is open 12 hours 
a day, itis visited by 32,500 customers (service 
time is much shorter than at soaplands) and the 
average waiting time for service is 20 minutes. 
KADOKURA also explored Japan's problem with 
teenage prostitution. Luckily, in this case, he did 
not engage in fieldwork but relied on a Japanese 
government survey. By adding his own research, 
he came up with the following data: there are an 
estimated 170,000 junior high and high school 
girls engaged in prostitution each year in Japan, 
and the market is estimated to be as high as 54.7 
billion yen". As for who the girls’ customers are, 


KADOKURA notes that І in 10 Japanese men has 
“lolita complex” (ic. he likes teenage girls) and 
thar 15% of the male population has viewed 
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The sex industry represents a huge market. 


child pornography, while over 10% owns child 
pornography. 
Kapoxura’s books are full of fascinating and 
thought-provoking information that gives а real 
sense of the sex industry in Japan. For example, 
the market size of Japan's sex-related industry 
(7,663.6 billion yen") is comparable to the gov- 
ernmenrs labour costs for civil servants (7,880.5 
billion yen" according to the initial budget for the 
2017 fiscal year). The “delivery health” market (or 
deri-heru ie. call girls being “delivered” to the cus- 
tomer’s house or a love hotel) amounts to 1,848.1 
billion уеп", surpassing Shimane Prefecture’s gross 
domestic product (1,767.6 billion yen* in 2013) 
while the market size of adult shops (209.3 billion 
yen*) is comparable to the initial budget for the 
2017 general account (201.5 billion yen") in Ut- 
sunomiya the city in Tochigi Prefecture that is fa- 
mous for its gyoza dumplings. KADOKURA even 
tackles subjects thar are not strictly related to the 
“ejaculation industry”. He calculates, for instance, 
that if Japan legalises same-sex marriage, the marriage 
market will increase by 51 billion уеп". 
Well aware that a string of numbers and cold 
data do not make for the most entertaining 
reading, KADOKURA spices up his research with 
a healthy amount of useless but immensely en- 
joyable statistical trivia. For example, did you 
know that the market size of a transsexual specialty 
sex shop (15.65 billion yen*) is comparable to 
the 7-year contract total (16 billion") of TANAKA. 
Masahiro of the New York Yankees baseball 
team? Or that the number of porn actresses in 
Japan (about 7,500) is almost the same as the es- 
timated number of Sumatran orangutans (about 
7,300), which are designated as endangered 
species? Do you care? Whatever. 
Far from limiting himself to gathering an endless 
stream of statistical data, KADOKURA devotes the 
final chapter of his book to discussing what Japan 
can and should do about its humongous sex 
industry. He argues convincingly that Japan should 
abandon its current grey zone laws (prostitution 
is theoretically illegal in Japan, but there are so 
many loopholes that thousands of businesses are 
allowed ro grow and flourish) and both legalise 
and regulate the industry. He is well aware that 
this із a morally controversial position, bur, as 
KADOKURA explains, clarifying the status of the 
sex industry would better protect the rights of sex 
workers, increase tax revenue, and also prevent 
the spread of sexual diseases among both the pop- 
ulation at large and those who are directly involved 
in the sex business— the workersand their customers. 
JEAN DEROME 
*100 yen = £0.69 (5 Feb. 2021) 
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Despite being banned, prostitution 
continues to thrive with the existence 
of particular establishments. 


ook for Yoshiwara on the map and you 
L von’t find it. Officially, the name does 
not exist anymore, the district having been 
renamed Senzoku 4 Chome, in Taito Ward. 
‘The area itself, though located in central Tokyo 
(not very far from Asakusa’s tourist attractions), 
is cut off from the rest of the city as it is relatively 
far from any train or subway station, and nobody 
ends up there by chance. To put it simply, itis 
one of those districts that both the authorities 
and most Tokyo residents try not to think about. 
But official topography aside, everybody knows 
Yoshiwaras even those people - the great majority 
= who have never set foot there. After all, this 
land of carnal pleasure has been there for more 
than 400 years 
Yoshiwara, together with Kabukicho, is one of 
Tokyo's and Japan's most famous red-light 
districts, But while in Kabukicho these “naughty” 


places share space with eateries, cafes and even a 
multiplex, Yoshiwara’s quiet streets are just row 
upon row of soaplands and brothels, occasionally 
interrupted by a convenience store, cheap hotel 
or the odd shop catering for the local working 
population. There are so many, in fact, that they 
occupy four full city blocks. 

Each entrance is guarded by at least one dark- 
suited male rout. In the past, they might have 
tried to lure passersby inside, but with the advent 
of the internet, most clients now make reservations 
in advance, so the main job of the guys in the 
street is to welcome customers and keep unwanted 
people away. This includes foreigners. But though 
Japan may be trying to lure as many Asian and 
Western tourists as possible, so far, and with few 
exceptions, the sex industry has failed to attract 
foreign currency 

Another thing that distinguishes Yoshiwara from 
Kabukicho and other similar districts is its drab 
and undistinguished character. Seen from the 
outside, all those grey, anonymous-looking 
exteriors are hardly picture-worthy. So if you 


Nikita, 28, takes а break between shifts at Soapland Paradise, in Kawasaki, 
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plan to add some salacious photos to your Insta- 
gram page, save yourself a trip to Senzoku and 
look elsewhere. Even inside, things don't improve 
much. Gone is the elegance and pageantry of the 
good old days, when high-ranking oran welcomed 
their customers wearing gorgeous kimonos. To- 
day's soaplands, in contrast to hostess clubs (at 
least the high-end Ginza bars), are gaudy, often 
tacky places. After all, their customers couldn't 
care less about their interiors and atmosphere. 
They are not interested in chandel 
sophistication, or intelligent chit-chat. They only 
want one thing and one thing only. 

Yoshiwara soaplands are the result of the meeting 
(or the mating, if you prefer) of two different 
strands of social history: public bathing and mer- 
cenary sex. Let’s have a look at the former first. 
The original models for the Japanese public baths 
were born in India and arrived in Japan through 
China in the Nara period (710-784). At first, 
they could only be found in Buddhist temples 


„an air of 


and were exclusively used by priests and the sick. 
In fact, we have to wait until the Kamakura 
period (11185-1333) to find the first mention of 
ial bathhouse. Like their religious 


а comme 
predecessors, these mixed-sex establishments 
were closer to steam baths as there were no taps 
on the premises and each customer only received 
a small ration of wate 


Things became “inte 
and 17th centuries 


g” between the 16th 
when bathhouses added a 


second floor where guests could relax and enjoy 
a cup of tea after their bath. They even began to 
hire female attendants who first washed the 
guests’ backs, then joined them on the second 
floor after working hours to entertain them 
playing the shamisen and performing magic tricks. 
The government tried to ban this practice more 
than once during the Edo period (1603-1867) 
and finally succeeded in 1841, when the bath at- 
tendants were forcibly moved to Yoshiwara, by 
then the city’s official red-light district. Finally, 
the banning of mixed bathing in 1890 put an 
end to the selling of sex in public baths. 

Howew 
stop people's desire to have a good time. Fast 
forward to 1951, when a massage parlour called 
Tokyo Hor Springs started offering individual 
Turkish steam baths. Similar establishments 
popped up all over the country, and in no time, 
the so-called Miss Turkeys who staffed these 
private rooms began to offer a variety of more 
titillating services. 

The so-called shasei sangyo (ejaculation indust: 
has thrived in Tokyo since future shogun Tok 
Gawa leyasu made the place (then called Edo) 


it takes more than laws and rules to 


| | 
= 
Top: Poster in front of a soapland in Kawasaki. Bottom: Room where men select the young women at Soapland Paradise, in Kawasaki. 
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his capital. Planning to rurn the small village 
into a city, Ieyasu ordered large-scale construction 
work including land reclamation of Edo Bay, 
river improvements, the digging of new canals 
and moats, and a system to supply the city with 
water. The construction rush attracted tens of 
thousands of men, so much so thar by 1733, ac- 
cording to government records, out of a population 
of 540,000, only 200,000 were women. These 
figures, moreover, did not include the 500,000- 
man strong samurai contingent, 

By this time, the Yoshiwara red-light district 
had been open for more than a century. First es- 
tablished in 1617, near Nihonbashi, in 1656 it 
was moved to its present location north of 
Asakusa (then the city's edge) and promptly 
burned down - together with the rest of Edo – 
опе year later. It was damaged again by fire in 
1913 and nearly destroyed by the 1923 Great 
Kanto Earthquake, Баг it was rebuilt every time 
and remained in business until prostitution was 
finally outlawed in 1958. 

This, of course, is not the end of our story. Indeed, 
it’s just the beginning. Common brothels may 
have disappeared — or just went deep underground 
— but the officially innocuous Turkish baths were 
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stillaround. Many of them moved into Yoshiwara 
and by 1960 were offering sex again. About ten 
years later, there were more than 200 in Tokyo 
and more than 1,000 across Japan. 

Asa humorous aside, the name soapland originated 
in 1985 after the Turkish Embassy in Tokyo 
started complaining about their country being 
associated with prostitution. Always careful not 
to run foul of the authorities, the 110-member 
trade association of Turkish bathhouse owners 
was quick to respond to the diplomatic crisis: 
with a brilliant stroke of genius, they held a na- 
tionwide contest to find a new name. Eventually, 
they got 2,200 suggestions, and the name “saap- 
land” (the brainchild of a Tokyo office worker) 
came out on top. 

Today, soaplands must fight the competition of 
a variety of often cheaper sex services (from 
“fashion health” massage parlours to pink salons), 
bur their unique mix of bathing and sex still 
attracts a satisfying number of loyal customers. 
Though prostitution is still officially banned in 
Japan, these places remain in business because 
they are registered with the authorities under 
the class 
In other words, the customers officially pay only 


tion of “private room bathhouse.” 


Parking at а soapland in Kawasaki. Vehicle licence plates are concealed to ensure clients’ anonymity. 
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to have an assisted bath. What happens during 
or after the bathing is another story. 
Technically, the girls are self-employed and rent 
their rooms from the soapland. They are either 
responsible for buying their own work equipment 
(lotions, condoms, towels, etc.) or the soapland 
provides them for a fee. 

The police, of course, know why guys keep flocking 
to Yoshiwara, but they usually let them be as long 
as they keep a low profile. Once in a while, they 
come up with а reason to crack down on them, 
especially after some incident appears in the news. 
The other notable time when they made their 
presence felt was during the buildup to the 1964 
Olympic Games. Aiming at showcasing a clean, 
wholesome country to the foreign visitors, the 
government decided to put the squeeze on those 
establishments that threatened to blemish Japan's 
international image. At that point, the bath asso- 
ciation came up with its own set of regulations in 
a show of “voluntary” self.restraint (never mind 
that the new rules were never carried out). Since 
then, the whole industry has gone with the tide, 
adapting to circumstances while striving to offer 
their clientele an impeccably “clean” 


FOCUS 


мэт ІГ т Riri, a soapland employee 


Aged 29, this university graduate has 
chosen to work in one of these 
establishments popular with men. 


t's 11:00 on an unusually warm day in No- 
vember when I walk into one of the many 
soaplands that take up four full blocks in 

Senzoku, the Tokyo red-light district that used to 

be called Yoshiwara. The manager, with whom I 

arranged my visit on the phone, greets me at the 

entrance and tells me to follow him. We walk 
along a corridor that has been painted in different 
shades of pink and mauve, the latter colour repeated 
on the checkered floor. With the right kind of 
background music (say, Angelo Badalamenti) you 
could be excused for thinking you had been 
dropped into an episode of Twin Peaks. Instead, 
the atmosphere inside the soapland is relaxed and 

a little impersonal, like a slightly kinky clinic. 

Along the way, we pass eight service rooms, and at 

the end of the corridor, we find the sparsely 

furnished lounge: white shelves where the girls 

(the “cast,” as they are called) leave their bags, a 

wide-screen TV, a low table covered with snacks, a 

box of tissues, the ТУЗ remote control, and five 

Japanese-style chairs, without legs, where people 

sit on the floor. One of the chairs is occupied by 

Riri. When she sees me, she smiles and gets up to 

greet me. According to her profile, Riri is 160 cm 

tall, At 29 years of age, she’s the oldest girl at this 
establishment. She is wearing a white blouse and 
skirt, but I already know how she looks under her 
clothes: her employer's website features revealing 
photos of the girls that are an interesting mix of 
sensuality and innocence. She looks quite stunning, 

According to her webpage, she is the “total package” 

and І have no reason to disagree. Speaking of 

money, one hour with Riri would cost me 30,000 

yen - 2,000 yen more if I specifically requested 

her. Riri's shift starts at noon and usually ends at 

20:00 but today she has agreed to finish a little 

earlier for our interview. She has to get ready for 

her first client, so she says to follow her to her 

“workplace”. Her service room is divided into two 

areas: a bed on one side and a bathtub on the 

other. There's also a small desk covered with cos- 
metics, assorted lotions, a box of tissue and a small 
bottle of mineral water. In the bathroom area, Riri 
shows me one of the more important tools of her 
trade: the mat on which her customers lie down 
after taking a bath and where she uses her lotioned 
body to give them the human sponge treatment - 
what used to be called awa odori or “bubble dance”. 

Another important tool lies in а comer of the 

room: it’s thar oddly shaped stool on which the 

guys sit to get their body scrubbed. It has an open 
space in the middle to allow the girls to work their 


magic on the customers’ nether regions. “After a 
final rinse, we move to the bed for honban (the 
real thing),” Riri says. 

After her shift is over, we meet at a café to continue 
our chat. Saapland girls are famous for their exquisite 
technique, so Lask her where she learned the tricks 
of her trade: “All newcomers must undergo a 
formal training period,” she says, “Most of the in- 
struction is given with manuals or DVDs, but 
sometimes we spend time with veteran sex workers 
who show us the ropes. Some long-serving ladies 
eventually become instructors and are able to 
prolong their carcers by passing on their knowledge.” 
Riri thinks that guys go to soaplands because they 
can't get what they want at home. “They often tell 
me that their wife or girlfriend won't do this or 
that. So obviously they look for it somewhere else.” 
‘The awa odori is arguably the hardest technique 
to master and is exceedingly taxing on their body, 
especially when repeated all day. 

Опсе upon a time, a lot of girls who worked at 
soaplands were school dropouts whose job options 
were pretty limited, but Riri belongs to a new gen- 
eration of sophisticated, educated sex workers. “I 
started when I was in college,” she says. “I was 
looking for a part-time job but I wasn't interested 
in the usual gigs as a waitress or at a convenience 
store. Then one of my classmates introduced me 
to the soapland where she was working. “After 
graduation, I found an office job, bur it wasboring, 
I didn’t like the long working hours and the 
constant harassment, and the money was bad, so I 
returned to the soapland. Here I can choose my 
own hours, and the pay is great.” 


Money, of course, is why the girls end up in Yoshi- 
wara or the other red-light districts scattered around 
Japan. On average, Rin works 15 days a month 
and has three or four customers a day, many of 
whom are regulars she has known for some time. 
“Asa rule, always work during the weekend and 
take Monday and Tuesday off,” she says. “I work 
from 12:00 to 20:00 or 21:00. Between clients, I 
pass the time in the lounge chatting with the other 
girls. We fix our makeup, browse the internet, 
watch TV or play games on our smartphones. On 
my days off, I prefer to go out with my own friends. 
Some of them know what I do and they have 
nothing against it. They are always asking me how 
much money І make. But my family knows nothing. 
They think I'm workings a kyabajo (working ata 
kyabakura or hostess club). The front desk here 
has been trained to answer the phone as ifit was a 
club, so I've managed to keep my secret so far. But 
I don't know about the future.” 
Soaplands used to be seen аз sleazy, unhealthy 
places, but Riri says thar they have considerably 
cleaned up their act. That's why they now attract 
girls like her. “On the one hand, they treat us pro- 
fessionally because they need us to make money,” 
she says. “On the other hand, they're very strict 
because they want to keep the customers coming. 
So, for example, we do STD testing once a month. 
Now you can do it by just sending some urine 
and blood samples by mail. Here where I work, 
they even test us for drugs. If they catch you doing 
drugs, you're out and it’s very difficult to find an- 
other job in the business.” 

Mario BATTAGLIA 
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CINEMA Nothing to get excited about 


Since the end of the Second World 
War, the approach to sex in films has 


changed radically. 
$ of Japanese pop culture. Even putting 

aside its massive porn industry and the 
ever-popular hentai genre, these subjects have 
been amply covered by all media. Literature, films, 
manga and anime have explored sex in all its 
aspects, oscillating between titillation and the dis- 
cussion of serious social issues. In this article, we 


ex and eroticism permeate every aspect 


are going to focus on postwar mainstream cinema. 
The postwar period started with a bang in 1946, 
when director SASAKI Yasushi’s Hitachi no seishun 
[Twenty-Year-Old Youth] hit the screens. The 
story itselfis typical romantic stuff, and the film is 
certainly no masterpiece, but it features Japanese 
cinema’ first kiss, which made it into a major sen- 
sation at the time, so much so that 23rd May, its 
release date, was declared Kiss Day. Though the 
first on-screen kiss actually happened four months 
earlier, it went almost unnoticed because Obitsu 
obaretsu [Pursuit] was only а short comedy film. 
Talking about his epoch-making scene, Harachi 
no seishun’s male protagonist OSAKA Shiro later 
recalled that “kissing smelled of disinfectant”. This 
is because a small piece of gauze soaked with hy- 
drogen peroxide had been sandwiched between 
the actors’ lips. Indeed, this was a different time, 
when even the act of kissing became the subject 
of public debate. 

Interestingly, this particular kissing scene took 
place under the guidance ofthe Allied Occupation 
Forces. While the American authorities imposed 
strict censorship on anything that might remind 
the Japanese of their authoritarian, right-wing 
past, they used popular culture ro promote a more 
liberal society. According to Hirano Kyoko 
(author of Mr Smith Goes to Tokyo: Japanese 
Cinema Under the American Occupation, 1945- 
1952), GHQ believed that, “it is essential for the 
Japanese to remodel their thoughts to openly 
express their desires and feelings infront of people 
without sneaking in love and affection”. Ar the 
same time, while the expression of desire was 
treated as liberating, explicit nudity was banned. 
Even the subject of “comfort women” (battlefront 
sex slaves) was forbidden as excessively erotic — 
thus contributing to the historical cover-up of 
this practice. 

If wartime cinema was all about supporting the 
country's military efforts, many postwar films 
were abour the bad effect ofthe conflict on people's 
lives. In 1948, even OZU Yasujiro contributed to 
this genre with Kaze no naka no mendori (A Hen 
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The first kiss in Japanese cinema, in 1946. 


in the Wind), the story of a young wife who is 
waiting for her husband to return from the front. 
When her son falls ill, she is forced to prostitute 
herself for a night to pay the high hospital bills. 
Oz story portrays Japanese society when the 
country did not yet have a universal health insurance 
system, and soldiers’ families were having a great 
deal of trouble making ends meet. While Ozu 
never shows people in bed, this work stands out 
in his filmography for being the only title featuring 
high drama with a particularly violent scene in 
which the wife is pushed down the stairs by her 
husband. 

Though TANAKA Kinuyo - the protagonist in 
Олі film - flies down the stairs, TAKAMINE 


Hideko climbs them again and again in NARUSE 
Mikios Onna ga kaidan о noboru toki (When a 
Woman Ascends the Stairs, 1960). In what is con- 
sidered the culmination of NARUSE's cinematic 
work devoted to women's rolein society, TAKAMINE 
plays Keiko, the middle-aged manager (or mama- 
san, as they are known in Japanese) of a hostess 
bar in Ginza. Respected by her colleagues and 
sought after by her clients, the widowed hostess is 
trying to open her own bar, but lacks the necessary 
money. Becoming a mistress ofa rich man would 
be the quickest solution to her financial concerns, 
bur that's the last thing she's ready to do. 

The film title alludes to Keiko's feelings towards 
her job and situation: she despises going up the 
stairs that lead to the bar each night because she's 
all too aware that in her bar - and other such 
places - women are sexualised and become the 


object of men’s lust. At the same time, she knows 
that hostessing offers a woman one of the rare 
ways of becoming economically independent. 
Eventually, even the faultless Keiko ends up in 
bed with a married customer to raise the money 
she needs to take care of her family. In the film's 
final sequence, we see Keiko once again ascending 
the stairs, with a bright smile and a heavy heart. 
NARUSE's film came out at the end of the 1950sa 
decade in which Japanese society went through a 
series of epochal changes and social struggles. As 
far as cinema and sexual mores are concerned, 
1956 was an especially important year. For one 
thing MIZOGUCH! Kenji released his final work, 
Akasen chitai or Red-light district, Street of shame, 
а sort of tragicomedy depicting the life of five 
women who work in a brothel in Yoshiwara [the 
Akasen chitai or Redclight district of the original 
title). Each one of them has different problems 
and motivations (one of them is supporting her 
young child and unemployed husband; another 
is planning to pay off her debt and leave the 
brothel), but MIZOGUCHI shows in even-handed, 
quasi-documentary style that their troubles are fi- 
nancial rather than moral. 

Akasen chitai or Red-light district, Street of shame 
can also be seen as a sort of historical document 


because it was made while the Diet was debating 
а ban on prostitution, As a matter of fact, the 
Prostitution Prevention Law was enacted only a 
couple of months after the films's release, Mi- 
ZOGUCHI was criticised at the time for his ambivalent 
attitude towards prostitution. This element is ac- 
tually one of the best things about the film as the 
director depicts ll sides of the problem, including 
the fact that not all sex workers are miserable. 
IFMIZOGUCHI represented the old guard of Japanese 
cinema, а couple of films that сате out in the 
same year heralded new trends both in film-making. 
and Japanese society. FURUKAWA Takumis Taiyo 
no kisetsu (Season of the sun) and NAKAHIRA Ko's 
Kuruta kajitsu (Crazed fruit) (both based on 
IstittiaRa Shintaro novels) exploded onto local 
screens on 17th May and 12th July respectively. 
‘The depicted (well, metaphorically speaking) a 
lot of casual sex and inaugurated the brief but 
franticeraof the “Sun Tribe" (Tatiyo-zoku) gener- 
ation, a group of privileged youth who spent their 
days drinking, sailing, and chasing girls. Seemingly 
oblivious to the country’s efforts to rebuild the 
‘conomy after the war and the sacrifices it demanded 
from most people, the rich and dissolute youth 
Ispatiara depicted were both criticised and envied 
for their reckless and carefree lives. 

‘The “Sun Tribe” novels and films may just have 
been the creative expression ofa small elite group 


засы 


of rich brats, but the anger and violence presented 
in these stories could also be witnessed in the 
streets of Tokyo and other Japanese cities where 
people were demonstrating against the US-Japan 
Security Treaty. The same street protests are 
featured in Cruel Story of Youth, the 1960 film by 
OsHIMA Nagisa that announced the arrival of the 
Japanese New Wave. 

In contrast to the privileged members of the “Sun 
Tribe’, the youth who appear in Озніма” film 
are petty criminals and outsiders, but are motivated 
by the same animal instincts. Of course, there is 
plenty of sex (pretty tame by today’s standards, 
but not for filmgoers at the time), including a 
scene where a boy takes a girl he has just met on a 
motorboat ride on a river and rapes her... after 
which the couple falls in love. 

‘The use of rape scenes is arguably one of the more 
disturbing features not only in Japanese cinema 
butin literature and manga as well, including main- 
stream works. Rape is not only often depicted 
casually, bur the victim frequently ends up enjoying 
itand even fallingin love with the rapist. The most 
famous example of this controversial trend is The 
Rapeman, а manga whose stories, surprisingly 
enough, were authored by a woman, Арк Keiko. 
Published from 1985 го 1992, the series was adapted 
into nine live-action films between 1993 and 1996. 
The eponymous rapist is a nice, handsome high 
school teacher who also runs Rapeman Services, 


a business whose goal, as its classy motto sa 


is 
“Righting wrongs through penetration”, Clients 
include guys who have been dumped by their 
girlfriend or company employees who want to 
teach a “disruptive coworker” a 
The popularity of these films is eas 
stand when analysed against the backdrop of 
Japan’s misogynistic society, where even politicians 
and Cabinet members are caught blaming victims 
for being raped. Then again, even in the West 
there are people who don't seem го have any 
problem with these films. For example, Thomas 
and Yuko Weisser, in their Japanese Cinema 
Encyclopedia: The Sex Films, wrote that NAGA- 
зні Takao, who directed seven of the nine films, 


son. 
т to under- 


had taken “a patently offensive premise and 
twisted it into a wickedly funny black-comedy 
for adults... And, most importantly, he has taken 
the time to develop a group of characters who 
are actually very likeable”. Figure that one out. 
One of the things that sets Japanese cinema 
apart from other countries is that several directors 
cut their teeth in the “pink film” softcore porn 
genre before making the jump to mainstream 
movies. One such director is HIROKI Ryuichi 
who has continued to explore sexual themes 
throughout his career. 
(2014), for example, is an ensemble drama 
taking place in a love hotel (See рр. 20-23) in 
Kabukicho, arguably Tokyo's sleaziest red-light 


‘abukicho love hotel 


CULTURE 


Made in 2014 by director Ной Ryuichi who began his career in pinku eiga (pink film), Kabukicho 
love hotel (Sayonara Kabukicho) takes place in a love hotel 


district. One of the characters is a guy who, 
after losing his job at а five-star hotel, finds 
himself managing a love hotel and witnessing 
the disparate events and stories that unfold 
during a 24-hour period. 

We could пос end our brief excursion without 
including the most notorious title in the genre: 
Озніма Nagisa’s In the Realm of the Senses. 
Based on a real incident - the passionate, all- 
consuming love affair between ABE Sada, a 
former prostitute, and a restaurant owner, which 
culminated in ABE killing her lover by erotic as- 
physiation and then cutting off his genitals. Os- 
німа film is arguably one of cinema's only 
erotic masterpieces; a rare mainstream work 
(mainstream meaning that it circulated in the 
commercial theatre network, not the porn 


market) that graphically shows long scenes of 
unsimulated sex. 

Released in 1976, the film was first heavily cut by 
the censors before being seized by the authorities 
and becoming the subject of along obscenity trial, 
which dragged on until 1978. By means of eloquent 
argumentation and thanks to wide public support, 
OsHIMA successfully forced the court to define 


obscenity, eventually winning the case. 
In the end, In the Realm of the Senses is an ex- 
traordinary meditation on the physicality and 
emotional power of sex. The director once de- 
агай: “I believe that through union with another 
individual one is attempting union with all of 
humanity and all of nature.” The film shows 
this striving for such union. 

GIANNI SIMONE 
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STORY HASEGAWA Chisa, pink film princess 
まで 


“Pink films” are one of the pillars of 
Japanese film production. One of its 
actresses tells her story. 

« nly in Japan” is a phrase that is 
often used to highlight Japan's sup- 
posed unique and somewhat weird 
culture, But when it comes to cinema, there is at 
least one thing that you will only find in this 
country: pinku eiga (pink films). 

“Pink films” area uniquely Japanese form of soft 
porn movies which, though containing several 
sex and nude scenes, never explicitly show genitalia, 
pubic hair or hardcore sexual intercourse. They 
are typically produced by small independent 
companies and are shown at special cinemas in 
triple-bills. Since KOBAYASHI Satoru directed 
Flesh Market in 1962, pink films have been a 
mainstay of Japanese cinema, and have even 
gathered their fair share of foreign fans. 

In terms of production, pink films can hardly 
match Hollywood blockbusters let alone main- 
stream Japanese movies. What сап be accom- 
plished by a pink film is severely limited by its 
tiny budge . On the 
upside, directors enjoy a high degree of creative 
freedom. Indeed, pink films are a hotbed of new 
talent that, in many cases, із able to make the 
jump to mainstream films. 

The list of former pink film directors is long and 
varied and includes TAKITA Yojiro who directed 
the long-running light comedy series Chikan 
densha (Molester’s train) before going on to win 
the 2009 Academy Award for Best Foreign Lan- 
guage Film with Departures. 

(One of European film festivals darlings is KUROSAWA 
Kiyoshi who has won two prizes at Cannes in the 
Un Certain Regard section and this year was 
awarded the Best Director prize at Venice. But his 
very first film, back in 1983, was a pink film: 
Kandagawa inran senso (Kandagawa pervert wars). 
In that film, one of KUROSAWA's assistants was 
500 Masayuki, His directorial debut was Hentai 
kazoku: Aniki no yomesan (Abnormal Family: 
Older Brother's Wife, 1984), a witty erotic satire 
of Ozu Yasujiro’s family dramas in which he 
combined the plots of several of Ozu’s films. 
He also wrote scripts for other directors including 
Sukyanti doru: Nugitate no kaori (Scanty Panty 
Doll: Pungent Aroma, 1983). He later made 
mainstream films including Shall We Dance? 
(1996), a worldwide hit that earned nearly ten 
million dollars in America and was even remade 


а measly three million ye 


into a 2004 film starring Richard Gere and Jen- 
nifer Lopez. 
Pink film companies are always on the look 


16 ZOOM JAPAN number 83 February 2021 


В. ья 


Іп 2019, Hastcawa Chisa appeared in 6 pinku eiga. 


out for new talent to keep their hardcore fans 
happy. A recent addition is actress HASEGAWA 
Chisa. Born in Kochi Prefecture, on the island 
of Shikoku, HASEGAWA moved to Tokyo at 
18 when she entered college, and began to 
study acting while attending the prestigious 
Waseda University. After graduation, she ap- 
peared both in stage productions and indie 
films including Yuutsu na hana [Melancholy 


flower], a short film that was screened at the 
Shibuya Micro Film Festival in 2018, and for 
which HASEGAWA took the Best Actor Award. 
“This film contains a nude scene,” HASEGAWA 
says. “Ar the preview, I was approached by vet- 
eran director IKEJIMA Yutaka who told me, ‘IF 
you have no problems being naked for an indie 
movie, why don’t you try pink films instead?” 
(laughs). That's how I started.” 


‘Erk Rechsteiner for Zoom hipan 


HASEGAWA went on to make her first two pink 
films with IKEJIMA, whom she considers her men- 
tor, and last year won the New Actress award at 
the annual Pink Grand Prix. IKEjIMA “Mr Pink” 
Yutaka is considered the most successful pink 
filmmaker. After joining TERAYAMA Shuji’ the- 
atrical group Tcnjo in the late 1970s, 
Ікерма debuted as a pink film actor in 1981. 
Мов 72, he has appeared in more than 500 films 
and, since 1988, has directed about 140. 
Comparing veteran directors such as IKEJIMA and 
the new wave of pink film creators, HASEGAWA 
says the rwo groups approach love scenes differently. 
“Older directors treat love scenes as a sort of fan 
pleaser,” she says, “On the one hand, there's the 
story and then, every ten minutes, they drop in a 
sex scene to make the audience happy. Younger 
directors, on the other hand, tend to treat the love 
scenes as an integral part of the plot. There must 
bea reason to have sex at that particular moment.” 
‘Though pink films are sexploitation movies, there 
is a difference between them and AV (adult 
Video) films (the Japanese equivalent of porn 
flicks), While the latter genre is all about the “ac- 
tion", pink films are somewhat unique in that 
they combine soft-porn scenes with real plots 
encompassing any genre, from drama and action 
thrillers to horror and Sci-Fi. That's what first 
attracted HASEGAWA to the pink film world. On 
the other hand, HASEGAWA admits that her first 
experience with filming a pink film was rather 
traumatic. “Nude scenes in indie movies come 
quite naturally because they are part of the story 
development; they are there for a reason. But 
pink films are all about sex. They have plots, of 
course, but alot of fans only care for the naughty 
scenes, So the camera often comes up close, under 
your skirt. I can be quite embarrassing.” 
HASEGAWA's intimate acquaintance with the 
camera also caused her a different kind of “technical 
problem". “During the many nude scenes, actresses 
have to weara thong, which is something I never 
wear in daly life,” she says. “But because in Japan 
showing pubic hair is forbidden, you must be 
very careful when you shoot a film. When І 
started appearing in pink films, I knew nothing 
about these things. One day, we were doing one 
of these scenes, and the director suddenly screamed 
‘cut!’ He came to me and said, ‘Why didn’t you 
shave properly? Get rid of that hair, and be quick 
because everybody is waiting for you. We can’t 
afford to waste precious time!” I was shocked. I 
remember thinking, what the hell am I doing 
here?! I spent years refining my acting... for this 
(laughs)?! Now I'm okay, but there was a time 
when I didn't really enjoy the love scenes.” 

As mentioned above, the sex scenes in pink films 
are simulated as there is no penetration. “When 
we shoot the sex scenes, we use macbari,” 
HASEGAWA says. “Those are things that are at- 


tached to the crotch to cover the genitals. Great 
attention is paid to the camera angle when 
shooting so they don’t show. Maebari include 
gauze, cloth and sanitary towels cut to an appro- 
priate size and used in combination with adhesive 
tape. For male actors, in particular, things can 
become complicated because a sudden erection 
can cause the penis to peel off the machari.” 
Pubic hair aside, during a pink film shooting 
every single minute matters as directors only 
have three days to complete a film, which makes 
for long working hours and a frantic shooting 
расе with practically no time for retakes. In 
fact, one of the things HASEGAWA does not like 
about pink films is that, because of time con- 
straints, they are not able to rehearse. 
“Another thing directors have to be careful 
about is how they spend their money,” she says. 
“If they go over budget, they have to pay from 
their own pocket. However, there are directors 
who are backed by sponsors and have more fi- 
nancial clout.” 

Speaking of money, one thing that may surprise 
many people is how little most actors сат in 
this line of work. “On average, I get paid 50,000 
yen per day,” HASEGAWA says. “Аза film is made 
in just three days, I only earn 150,000 yen. Last 
year, for example, I appeared in six films. You 
do the maths. That's why І have a part-time 
office job as well.” HASEGAWA's six film credits 
were actually the most for any actress last year. 
“Some male leads work more than me, and, ob- 
viously, the top stars are paid better than me. 
On the other hand, though, top actresses are 
not allowed to work too much otherwise the 
fans get tired of always seeing the same face. For 
me, it’s a little different because І usually play 
the number three female character in a film, so 
my screen time is comparatively shorter.” 

The presence of three female leads is one of 
pink films’ “golden rules”, the others being that 
each film is 71 minutes long and must feature a 
sex scene every ten minutes. 

While sex is obviously what attracts many fans 
to the cinema, pink films are made in any kind 
of genre. “One of my most fun acting experiences 
‘was appearing last year in The Kindhearted Man,” 
HASEGAWA says. “It’s ahorror story (pink kaidan 
or erotic ghost story, as they are called in Japan), 
and I play the ghost haunting the protagonist. I 
had to wear a mask the whole time, so you can 
never see my face. Also, there's a scene where 
they used real maggots. They were crawling all 
over my body during the shooting (laughs)! 1 
was hard, bur a lot of fun too.” This film was 
screened at the Bucheon International Fantastic 
Film Festival, a rare case in which a pink film 
was invited to a mainstream film festival. 

Last year, only 37 pink films were made in Japan 
—a far cry from the 230 titles that were produced 
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during the genre's golden era in the first half of 
the 1980s. “Іг hard to survive when there are so 
many free porn movies available on the internet,” 
HASEGAWA says. “However, though pink films 
are on the wane in Japan, they have recently 
aroused the interest of movie fans abroad. The 
actresses are especially popular in Asia, while Eu- 
ropean fans seem to have a soft spot for the classic 
Roman Porno films of the 1960s and 1970s.” In 
fact, pink films are sometimes screened at smaller 
European film festivals, “probably,” HASEGAWA 
points out, “because there is less prejudice against 
the depiction of sex іп films.” 

Out of the 37 titles thar were made last year, 36 
were produced by OP Eiga, said to be the largest 
and one of the oldest independent Japanese stu- 
dios. OP Eiga also owns the Okura Theatre, the 
main venue to watch pink films in Tokyo. 
According to HASEGAWA, there are two kinds 
of customers who frequent the Okura Theatre: 
those who go to watch the films and those who 
have other things in mind. “Many, if not most, 
of the fans belonging to the former group are 
old-timers,” she says, “They are the hardcore 
fans who have been loyal to the genre for the 
last 30 years and like to see films on the big 
screen. One good thing about being small is 
that we have a tightly-knit community of fol- 
lowers, and we try to show our gratitude for 
their continued support. Before the pandemic, 
for example, we had monthly stage events at the 
Okura, and the theatre was always full. 

“As for the latter group, many gays use the 
theatre for cruising. They don't care about 
what's being shown. They just buy a ticket 
and do their thing in the dark, And gays are 
not the only ones looking for sex. Let's say 
that an unaccompanied woman runs the risk 
of being molested.” 

HASEGAWA tries to keep a low profile about her 
work. “My family has never been interested in 
my acting, and I've never told them about the 
kind of films I appear in,” she says. “If they 
knew the truth, I guess they wouldn't approve 
(laughs). My actor friends know what I do, of 
course, and they have no problem with it.” 
Now 38, HASEGAWA is aware that she only has 
a few years left to work in pink films, and she 
hopes to be able to keep acting in other produc- 
tions. While she feels ambivalent about the 
amount of sex in pink films, she is grateful for 
the chance to work in them. “Since the beginning, 
Гуе always approached this job as an actress,” 
she says. “To me, the fact that these are erotic 
movies doesn’t really matter. I make films because 
I want to express myself; I want to tell а story 
and give life to a character. Having said that, if 
someone just likes to look at my body and finds 
pleasure in watching the sex scenes, I'm okay 
with that too.” С. 5. 
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TRICKS Recipes for a powerful boost 


To keep healthy, the Japanese have set 
their sight on the hidden properties of 
the following foods... 


phrodisiac products are foundall over 
A the world. In Japanese, the expression 
“seii tsukul” îs traditionally used tö 
describe energy boosting foods. Broader in mean- 
ing than aphrodisiac, “sei” signifies “spirit”. In 
short, foods that promote vitality. So, what do 
the Japanese take to “keep in good spirits”? 


Eggs 
Considered for a very long time to be a precious 
commodity, an egg-shaped gift box used to be 
given to the sick and, at Yoshiwara, the red-light 
pleasure district, boiled egg sellers would stroll 
around in the early evening, Men liked to eat 
them before meeting up with their beautiful 
escorts, The Japanese enjoyed, and still enjoy, 
cating raw eggs or breaking one into a steaming 
bowl of rice. It's a great breakfast classic, to 
recharge your whole body. 


Таго, natto 
“The Japanese believed that all foods with a creamy, 
viscous, slightly sticky texture were invigorating. 
Hence natto (fermented soya beans that become 
slimy, sticky and stringy), or the well-known tex- 
ture of grated yam, Sometimes raw eggs are added 
to a velvety taro (potaro-like root vegetable) paste. 
Yam is also traditionally used as a medicinal plant. 


Eel, loche 
Both are adi 
tim 


sd for their ability to live a long 
s, even out of water, as for well as the slippery 
texture of their skin. Both have a strong flavour 
and, especially the eel, very fatty flesh: both were 
also eaten in the red-light district. A loche (pond 
loach) stew was the favourite dish of the post- 


З 


Eels, like the loach, were оп the menu for those who wanted to Пех ther muscles. 


men or palanquin bearers who needed to be 
physically strong. 


Gokun 

Eating vegetables ofthe spring onion fami 
all have a very strong sm 
bidden in temples. They were called gokun (five 
strong smelling plants). At different periods, and 
depending on the particular school of Buddhism, 
the list of vegetables differed: garlic, leek, onion, 
shallots, chives... No matter which temple it was, 
garlic was always banned from the monks’ kitc 
as it was considered to be a powerful aphrodisiac. 
Anyone who had eaten it was not allowed to cross 
the threshold of Zen temples. 


has always been for- 


n 


Root vegetables 
These, including carrots and gobo (a kind of 
were considered to be energy boosters. 


Kinpira, a spicy stir-fry of gobo and carrot cut 
into batons, takes its name from а man known 
for his extraordinary strength, 


‘There are also other, rarer ingredients: Sake 
steeped snakes, suppon (Chinese soft-shelled tur- 
tle) eaten in a pot, or game meat such as wild 
boar were reputed to “awak 


images these animals evoke are quite clear. 
Despite its unattractive appearance, suppon, for 
example, was eaten even in the pre-historic 
Jomon era. Legend has it that once it had bitten 
you, it would never let you go, even when it heard 
the roar of thunder. 


Have you found the way to keep your spirits up? 
Atleast on your next visit to Japan you will be 
able to choose what to eat to “give you a boost”. 
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EATING & DRINKING 


Н ARUYO’S RECIPE 


1- Peel the taro and cut into batons. 
2- Cut the leeks to the same length as the taro. 
3 - Wrap the taro and leeks in the slices of pork. 


4- Mix all the cooking sauce ingredients together. 

5 - Flour the rolls. 

6 - Place the rolls in a frying pan with hot oil, then 
brown well on all sides (about 4-5 minutes). 

7 - Remove the oil, then add the cooking sauce. 

8 - Reduce while turning the rolls. 

9- Serve immediately. 

Tips: Cooking time will vary according to the 

thickness of the slices of pork. You can add carrot, 

sweet pepper, gobo or onion. This dish can be 

eaten cold. 


500g sliced rib of pork 
400g taro 
1 bunch leeks or spring onions 


For the cooking sauce: 

4 tablespoons oyster sauce 
4 tablespoons sake 

4 tablespoons mirin 

2 tablespoons soy sauce 

2 tablespoons sugar 


Flour 
оі 
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In Shibuya district, Tokyo, a couple search for a love hotel. 


DISCOVERY Love nests in Tokyo 


In Dogenzaka district alone there are 
00 love hotels. A unique 
feature that is worth a visit. 


ogenzaka Hill in Shibuya is one of 
those places that never sleeps. Art 


D 


and Club Asi: 


bing scene. However, most of the people who 


Theatre Eurospace screens films late 
a hotspot of the local nightclub- 


roam Dogenzaka's maze of narrow streets are 
here for another reason: to spend a few hours or 
the night in one ofits 300 love hotels 

Take, for example, Hotel AREAS. Ac first sigh 
you could mistake its dull white façade for that 
ofa business hotel. Then you notice the two sep- 
the building and 
wing = and the sign advert 
“rest” being a visit of two or three 


arate doors - one for 


one for | 
and “stay” 
hours in the morning or afternoon, whi 
means an overnight stay at full price. The 
tell-tale signs that sleeping is the last thing on the 
guests’ minds 

The new generation of love hotels isa far cry from 
the flashy, gaudy establishments of old. 

One oFAREA's neighbours, for instance, used 
to have a bright-red facade and stucco columns 
that made it look like a cross between a Chinese 


ng “rest” 


tay 


are 


restaurant and a Greek temple. Alas, that hotel, 
like many others, has recently been torn down 
and replaced by a less ostentatious building. 
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In an effort to clean up their act and become more 
respectable, many establishments have even 
changed name. Indeed, the whole category now 
prefers to be labelled as either leisure or boutique 
hotels. However, most people still continue to 
call them rabuho (shore for love hotel). 

Back to AREAS to have a look inside 
ridor leads us to a big touch-screen display with 


nk cor- 


pictures of the various rooms and their prices. 
Rooms that are lit up are still available. Once 
we've made our choice, we pay at a small window 
and get the room key from a middle-aged lady 
who reminds us that no more than two people 
are allowed in the room. We can only see her 
hands because love hotels are all about privacy 
and they go out of their way to avoid eye contact. 
Sunday afternoon is a popular time to visita love 
hotel. Many rooms are occupied and we bump 
into another couple as we get out of the lift. The 
room is rather small - smaller than the wide-angle 
photo advertising it downstairs, has no window 
(again, to allow for privacy) but a large bathtub, 
a red sofa and a heart-shaped mirror. The large- 
screen television has lots of porn channels, but 
there are no sex toys in sight and only two free 
condoms 

This is how a mid-priced no-frills room looks like 
today. However, as І mentioned earlier, love 
hotels have a long history, and have passed 
through several permutations, and there was a 


time when many of them were garishly designed 
sex theme parks. But how did they end up looking 
like this? 

“Love spaces” that could be rented by the hour 
date back to the deai chaya (lit. meet-up tea 
o period (1603-1867), which 


were rather closer to brothels as they were mostly 


houses) of the Е; 


used by geisha or courtesans and their clients. 
Ordinary unmarried couples and adulterers had 
to settle for the great outdoors, whether a park, 


riverbank or the grounds of a shri 
Ir was only in the 1930s that the forefather of the 


many other coun- 


love hotel appeared. Japan, 
tries, was hit hard by the Great Depression, and 
many businesses had to lower the prices of their 
goods and services. Someone eventually came up 
with the so-called enshuku (lit. one-yen dwellings) 
that ordinary couples could rent cheaply for a f 
hours rather than paying more fora whole night. 
Apparently, one of the enshuku’s main selling 
points was thar doors could be locked, thus offer- 


ing an unprecedented level of priv 


оп the door is one of many innov 
throughout their long history have placed love 
hotels at the forefront of the hospitality industry. 
Many enshuku either had to close down or were 
bombed during World War II, pushing people 
outdoors again (the park in front of the Imperial 
Palace in Tokyo and the area around Osaka Cas- 
tle were said to teem with amorous couples), but 


the postwar reconstruction led to the rise of 
tsurekomi yado (hbringalonginns) whose great 
attraction was private bathing facilities - a great 
luxury ata time when most homes did not have 
abath and people frequented public baths instead. 
The tsurekomi yado proved so popular among 
professional sex workers, married couples in 
search of privacy and assorted lovers that by 1961, 
there were 2,700 such establishments in central 
Tokyo alone. 

Love hotels took on their classic form in the 
1960s, but in those years they were called moteru 
or motels, were mainly located outside the large 
city s (the first one opened in 1963 in 
Ishikawa Prefecture) and were frequented by the 
growing number of people who owned а car. 

Among the innovations introduced into these 
motels were television sets and air conditioning, 
Also, the two-storey buildings had a garage on 
the first floor which provided anonymous access 
to the rooms above. 

The word “love hotel” finally came about in the 
сапу 1970s, It's said to have originated in Osaka 
when patrons of the Hotel Love began to reverse 
its name. The 1970s were also the beginning of 


ner 


the golden age of love hotels. Ir was in those years 
that a growing number of establishments opened 
in the cities and Western-style rooms slowly 
began to replace ratami floors and futons. 

Thee 
arrival, in 1973, of two new establishments - 
both located in Tokyo - that instantly grabbed 
the front pages and people's imagination. First, 
popular singer Satsuki Midori opened Hotel 
Japan, a luxurious affair with 
riors where, according to SATSUKI's words, “the 


ng of a new era was announced by the 


an style” inte- 
dreams of young lovers will come true”. However, 
the singer's love nest was soon overshadowed by 
a castle-shaped building that would go on to 
become the most famous love hotel of all time: 
the Meguro Emperor. 

Inspired by Cinderella's Castle at Disneyland (an 
attention grabber during a time when love hotels 
could not be openly advertised in the media), the 
Emperor was outrageously expensive, but people 
locked to its 30 rooms to experience the ultimate 
in luxury service, helping the hotel achieve a 
monthly turnover of 40 million yen. 

The huge success of Hotel Japan and the Meguro 
Emperor pushed many other love hotels to go 
down the deluxe route, where “deluxe” often 
meant coming up with the most outrageous ideas. 
Designers’ imagination and available budget were 
the only limits to what could be achieved. Soon, 
scores of hotels had rooms thar looked like pirate 
ships, Playboy grottos, space ships, SM dungeons 
or even a boxing arena with a ring-shaped bed in 
the middle. On top of that, every establishment 
tried to outdo its rivals by installing revolving or 
vibrating beds, planctariums, gondolas, swings, 


TRAVEL Ф 


フリ ー タ イム 


1 06 00-0900 mca 
て 


At AREAS love hotel in Dogenzaka, you choose your room on а touch screen. 


aquariums with glow-in-the-dark jellyfish, fearur- 
ing Disney or Hello Kitty memorabilia or black- 
light artwork. And lots and lots of mirrors every- 
where - all in the name of escapism and the 
ultimate kinky experience. Western observers may 
have derided them as kitsch and tasteless, but the 
Japanese invariably regarded them as beautiful 
and romantic. After all, it’s not by chance that 
Tokyo Disneyland, which opened in 1983, is the 
world’s third-most visited theme park. 

Ar the time, though love hotels, just like normal 
hotels, were regulated by the Ministry of Health, 
Labour and Welfare, they were seen as places of 


dubious reputation, and their media coverage 
was limited to late-night TV programmes and 
sex magazines. So in 1984, the government put 
them under the jurisdiction of the New Public 
Morals Act together with such sex-related busi- 
nesses as soaplands and strip clubs. 

At the same time, their patrons - particularly the 
women who were becoming more vocal when it 
came to choosing a hotel - began to ask for some- 
thing different: cheaper rooms and simpler 
designs with more amenities things like karaoke 
equipment, game consoles, and other types of 
entertainment. In other words, lave hotels began 


February 2021 number 83 ZOOM JAPAN 21 


Ete Rechte tor Zoom pipan 
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bic Rechssiner or Zoom ppan 


宿泊 


KAYTT3 


A businessman and а young woman make their way to a love hotel. Kabukicho district, Shinjuku. 


to be seen as places where couples not only went 
to havi 


ex but to spend a few hours or the whole 


day relaxing and having fun. 
‘The industry's answer to this new challenge (and 
anew stricter change in the law in 2010) was to 
reinvent the love hotels and transform them into 
“leisure hotels” - a sort of improved version of 
spartan business hotels with modern, stylish inte- 
riors and a wide selection of conventional ameni- 
ties including massage chairs, jacuzzis, and access 


to dozens of music channels. Also, as a further 


nod to women’s buying power, hotel managers 
swapped whips and chains for the latest herbal 
shampoos and conditioners. Even today, they 
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are more likely to attend the annual Leisure 
Hotel Fair in Tokyo (that last year attracted 
11,000 people and 156 companies) than a sex 
toy convention. 

These days, a growing number of establishments 
во so far as to offer special, low-priced deals for 
single women who want to spend the night at a 
hotel. These “plans for ladies” offer female guests 
a resort-like experience featuring beauty care and 
gourmet meals. Even the old Meguro Emperor, 
after falling on hard times in the 1990s, was 
recently renovated and now offers a Joshikai 
(Girls Party) Plan where women can check-in 
after work and have fun in rooms equipped with 


| 
Іп this love hotel you can choose to dress up to spice 


up your time together. 


110-inch projectors, 5.1 ch surround sound sys 


is used in the world-famous 


tems and “luxury be 
Ritz-Carlton and Westin hotels”, 

In the cut-throat hospitality industry, where own- 
ers struggle to stay ahead of the game, any guest 
is welcome. Today's love hotel customers range 
from young couples in their 20s to curious for- 


eigners, and from businessmen with prostitutes 


to older couples looking to spice up their marriage 
'o help adul 


terers with their escapades, there's even a special 


while getting away from their kids. 
music channel called “alibi” ~a throwback to the 
old iiwake terehon (excuse phone) ~ that broad 

casts background noises such as car traffic or a 
pachinko parlour, in case they have to call home. 


The only customers who are still largely unwel 


come are same-sex couples. Unfortunately, most 
love hotels keep ignoring 
hotel business law which states that it is illegal to 


reject guests based on their sexual orientation or 


2018 revision to the 


gender identity. 
The ban on the gay community is hard to explain, 
especially considering that business is not as good 
asit was. Ar the turn of the century, for instance, 
there were an estimated 30,000 love hotels in 
Japan, but now their number has dwindled to 
fewer than 6,000. However, they still welcome 
d analysts 
two and 


around 1.4 million people every day 


believe the industry generates betwe: 
three trillion yen annuall 


fter all, they are - 
according to some people - Japan's greatest inven- 


So long live the love hotels. 


tion of ll time. 
JEAN DERoME 

Eric Rechsteiner helped 

in researching this story. 
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Broadcasters’ Eye 


The best of Japan's commercial TV 


Passing the on 


A young man rediscovers his Ainu roots through notebooks A dive into everyday life in a small fishing village, 
kept by his grandfather, and attempts to revive this where a young man and woman work hard to bring 
precious cultural heritage. back prosperity to their fast-aging community. 


November 15 (Sun.) 17:10 November 21 (Sat.) 17:10 


Available in the UK on: 


= 
Sky Guide W)) Freesat Фә tvplayer Live online, and on our fres арр: NAK 
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VOD available: www.nhk.or.jp/nhkworld/en/ondemand/video/ 
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